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CHALLENGES: 
 
 
Climate  Change is 
Technical 
 
Information is in 
English   
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An organisation like IUCN needs to:  
 
 
Make links between media and coastal 
communities 
 
Explain things in simple terms 
 
Involve the media in the process when 
possible 
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The single biggest lesson: 
 
 
 
     Involve the media as a partner, don’t just  see 
them as a target. With a healthy partnership, 
anything is possible! 
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Living in a Changing Climate TV series 
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Thank you 
www.iucn.org/sea-group 
 
 
 
 
  
 
 
 
https://www.youtube.com/watch
?feature=player_detailpage&v=JgJ
VvaIP2hA 
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