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Chris Daniels, University of South Australia 

‘Placelessness’ 



 

After spending decades struggling to fence off nature from 
people, conservation is emerging on the global stage with 
a new vision that emphasizes the importance of 
connecting nature and people.  

Gretchen Daily et al, 2013.  

  

 

 

A New Conservation 





• Recognises innate need for a connection to nature 

• Places of easily accessible and abundant nature 

• Celebrates unique nature and biodiversity 

• Inspired by and learns from nature 

• Designs and plans with nature 

• Citizens actively involved in enjoying, watching and 
participating in the nature around them 

Beatley (2011) Biophilic Cities: integrating nature into urban design and 
planning 

 

Biophilic Cities 
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CONNECTING 
WITH NATURE 











Community 

 













• Impact of increased greenery and participation in local planting 
on peoples’ well-being (Julie Whitburn)  

• Biodiversity outcomes of restoration sites (Nicky Oliver-Smith)  
• ESS valuation, Wellington Botanic Garden (Simon Coats) 
• Urban pest management – chew cards, CatTracker (Dr Heidy 

Kikillus) 
• Role of Citizen Science, eg. nest monitoring 
• Indicators of a biophilic city Dr Heidy Kikillus & Dr Philip 

Roetmann 

 

Research 



 Our Capital Spaces: open spaces and recreation 
framework for Wellington (2013) 

 Biodiversity Strategy and Action Plan 
 Reserve Management Planning 
 District Planning 
 Wellington Urban Growth Plan 

 

Policy context 



OUTCOMES 



Biodiversity recovery 



Quality of life 

2014 Quality of Life survey rated Wellington 
as the #1 place to live in New Zealand 

 



  “One of the selling points of Wellington is that if you come here, you can get to        
   the sea, you can climb in the bush, you can mountain bike, and you can enjoy  
   the forest. It has become a sense of who we are.”                     
                                                                                         - Sir Paul Callaghan 
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