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Cetacean watching activity as a touristic 
activity is steady increasing. Its economic 
benefit was already estimated over US$2.1 
billion per year globally in 2008 and with over 
13 million people undertaking the activity in 
119 countries (IFAW, 2008).  
   

Significant figures considering that WTTC  noted 
benefits from tourism of about US$5.7 trillion of value 
added in 2010 (over 9% of global GDP) and employs 
around 235 million people directly or indirectly (TEEB , 
2010).  
 

IFAW: International Fund for Animal Welfare. 
WTTC: World travel and Tourism Council  
TEEB: The Economics of Ecosystems & Biodiversity 

Marine wildlife 
tourism 

In the county of Ceredigion West Wales, this 
Bay shelters one of only two semi-resident 
populations of bottlenose dolphins in the UK 
(approx. 200), as well as other marine wildlife 
such as grey seals, crabs or guillemots. 
 

After offering family holidays in the 
coast for over a century, this industry is 
ready to “re-invent” itself; betting on 
marine wildlife tourism.  

 

http://www.ifaw.org/united-kingdom
http://www.wttc.org/
http://www.teebweb.org/


 
 
 
 
 

Where does marine wildlife 
tourism money go?  

 

Key research questions:  
 How this money enter: 
How much do tourists spend whilst on holiday in the New Quay area when they 
go dolphin watching during their spare time? 

 Which the path it then takes in the area:  
What is the breakdown of their spending while on  holiday?  

 How it leaves : 
How are the earnings from this touristic activity used  by  suppliers and staff 
family? 

 
Cartoons from Plugging the leaks (NEF,2002) 

Main Aim:  
Work out a multiplier ratio which will explain how much 
this touristic activity contributes to economic 
development of the host community , and the paths of 
expenditure in this local economy. 
 

http://www.pluggingtheleaks.org/


Field work 
Methodology: an adaptation of the Local Multiplier 3 (LM3), developed by New Economics Foundation (NEF) 
Method: surveys. 
Target: dolphin watching tourists  
Collecting data: summer 2013 the first round; the second and third round during 2013-2014. 
 
This multiplier effect was calculated in three levels: 
 
 
  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
  

Direct effect Indirect effect Induced effect 

Could dolphin watching activity be economic motor for the region ? 

http://www.neweconomics.org/publications/entry/the-money-trail
http://www.cardiganbaysac.org.uk/


Findings 

Knowledge Economy Skills Scholarships (KESS) 

Rejuvenation stage  
(Tourism Area Life Cycle (TALC), Butler , 1980). 

http://www.aberbangorpartnership.ac.uk/business/KESS.php.en


Conclusions & benefits 
“making more use of local produce and suppliers, 

 to establish itself as a sustainable low carbon tourism destination ” 

 Good socioeconomic tool to give  a “snapshot” of economic impact at a local scale in the tourism 
sector. However, it needs some adaptations to specific characteristics of marine wildlife tourism:  
 Previous case study to know the context before implementing the LM3. 
 Explore new techniques of collecting more suitable data for a “leisure working environment” in 

the first round (tourists).   
 This method demands a significant  business association to access to the industry sector at local 

level.  
 
 This tool has an interesting potential as a way to evaluate the low carbon economy characteristics of 

the tourism offer through the supply chain. However, for your application it is necessary to simplify this 
requirement of the link between expenditure-territory.  

 An application of a quick method to elaborate economic information for 
policy makers in order to include it in the design of development plans (e.g. 
infrastructure).  

 
 From this grassroots approach to understanding the contribution of this 

tourism activity based on marine biodiversity, we can identify the mutual 
dependence between conservation goals and community livelihoods 
surrounding protected areas.  

                   



Knowledge Economy Skills Scholarships (KESS) 

Positive economic impact locally  
through eco – friendly activity 

 

Thank you  Diolch 
This project without participation of tourists and local businesses 

 would be unfeasible 

http://www.aberbangorpartnership.ac.uk/business/KESS.php.en
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